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Jet2.com trumps Ryanair for 'extras' 
 
Study shows Jet2.com is even more reliant on 'extras' such as baggage charges and 
credit card fees than its low-cost rival. 
 
By: Oliver Smith 

 
This article is based upon a report issued by IdeaWorksCompany 

 
When it comes to raising cash through sources other than the price of your ticket, 
Ryanair is generally considered the torchbearer among Europe’s low-cost airlines.  
 
But, according to new statistics published this month, it is in fact Jet2.com that rules the 
roost when it comes to ‘extras’.  
 
The report, by the consultancy IdeaWorks Company, examined ‘ancillary’ revenue – 
baggage charges, credit card fees, car hire commission, sales of in-flight food and drink 
and so forth – at 53 major airlines during 2012.  

 
It revealed that such 
extras account for 26.5 
per cent of Jet2.com’s 
total earnings, the third 
highest percentage of all 
carriers in the study, 
compared with just 21.8 
per cent for Ryanair. 
 
EasyJet – with 19.5 per 
cent – and Flybe – with 
17.7 per cent – also 
made the top 10.  

 
The undoubted world leader, however, is Spirit Airlines, based in Florida.  
 
As well as the usual charges for cabin baggage and credit card use, it also charges 
passengers up to $100 to carry hand luggage (when paid at the airport; the price is $40 
when booked online). Ancillary sources account for 38.5 per cent of Spirit Airlines total 
revenue. Allegiant, another US carrier which charges for hand luggage, came third in 
the study. 
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